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C-Store Menuing

 How to approach menuing

« Key categories

- Generational and regional
differences

« Trending offerings
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Claire Conaghan
Trendologist & Associate Director, Publications

Claire is in charge of the syndicated content for
Datassential's presentation-ready insights
library, Report Pro. She's been part of the
Datassential team for over a decade. When she
applied for her role at Datassential her cover
letter stated “| am not only passionate about
market research and data analysis, but have a
love for all things culinary. | enjoy dining out,
cooking in, and introducing people to new
foods.” which holds true today. Datassential's
platforms are her happy place and a job that
allows her to spend all day finding new food
and beverage trends and playing with data is a
dream come true. She has a BS in Decision
Science and a BA in Hispanic Studies from
Carnegie Mellon University. She is a hobby
veggie gardener and mom to two budding
foodies.

D) DATASSENTIAL




% of people who ALWAYS consider
pricing when it is available on
MeNuUs

Total Y EIGE Female GenZ Millennial GenX Boomer+
n=1001 498 500 124 294 301 282
Price 59% 58% 59% 60% 59% 58% 58%
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9%

of consumers prefer creative and
dy menus

+7%

of consumers prefer traditional
enus

3%

of consumers are neutral or agree with
statements




9%

of consumers prefer creative and
dy menus

2%

of boomers prefer creative and
dy menus

7%

of Gen Z prefers creative and trendy
enus




tem Most Likely

2%

of consumers who order a dish
st time will choose
1as more new than
iar aspects

More likely for Gen Z (52%)

o

44%

[0)
30% More likely for Boomers (15%)

L

9%

18%

An entirely new dish A dish that is mostly A dish that is mostly An entirely familiar
new to me, but has familiar, but has dish
something familiar something new



Unbranded Pl: 57%
Branded Pl: 65%
Uniqueness: 56%

Frequency: 18%
Draw: 57%
Value: 33%
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\IﬁZ Concept Ideation Build Inspire Library

Menu Menu % Who Like It

MAC Stage .
g Penetration Growth (total us )

Pairings

ts are growing on menus

green onion B ubiquity 21.7% -4% 67% asian, west 7 BE =

sauteed onion B ubiquity 12.4% -8% 70% none D@ PSS By
sesame seed B ubiquity 15.7% flat 55% asian 6y (1) {6

smoked B ubiquity 43.0% -7% 69% none 2 (2§

sweet B ubiquity 77.7% +1% 73% none 121 Q@

wrap B ubiquity 37.7% +3% 68% asian, hispanic, gen z 5 (4 @& o

korean B proliferation 13.6% r+11% 39% asian, hispanic, gen z 6) (0 §&

W, W,

N\ /',,,
name youritem  SMOKED BRISKET EGG ROLLS tisitemisa 2 A - ~\\22 -
now describe it  Slo el

>, Korean Sweet Heat sauce, ° rarity @
hanac

Wrap nd fried until crispy. Toppe th sesame seeds a en ¢
clear ) J
> vs everything ~

11y
Y
K
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isit: Daypart

51%

of consumers made their last
prepared food or beverage
purchase during the morning
akfast or mid-
g/AM snack

30% 30%
[¢)
17% 4%

(o)
6% 2%

Breakfast Mid-morning/ Lunch Afternoon/ Dinner Late-night
AM snack PM snack shack



Breakfast

AM Snack

Lunch

PM Snack

Dinner

Late Night

a New Menu Item by Daypart

Extremely + Very Likely

36%

25%

42%

29%

53%

27%

|
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Somewhat

Likely

32%

33%

43%

32%

33%

25%

Not Very +
Not at All
Likely

27%

28%

14%

27%

13%

29%

N/A - Would
Not Order

5%

13%

1%

N%

1%

18%
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apared Food Purchase

16% <—3 GenZz(27%)

Cold sandwiches/wraps

Hot dogs 16%

Breakfast sandwiches _ 14% <— Boomers (27%)
Fresh bakery breakfast items _ 129% <—— GenZz(23%)

Fried chicken 12%
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PIZZA - REGIONAL CATEGORY DYNAMICS "areieencaenegorsised n manan

index values shown (vs. total U.S.)

S

LINGUICA STUFFED CRUST PIZZA 308 CARIBBEAN HAMBURG
YELLOW ONION 236 b ITALIAN BEEF 290 PICKLED JALAPENO 200 CUTLET 289
WHOLE MILK MOZZARELLA 229 ‘. SAUERKRAUT 275 TRIO 182 CHICKEN CUTLET 279
GREEN CHILE 229 TORTILLA CHIPS 264 AIOLI m BREADED EGGPLANT 273
GARLIC CHICKEN 222 ‘ GIARDINIERA 257 STUFFED CRUST PIZZA 169 BROCCOLI RABE 27N
HAWAIIAN BARBECUE 222 - TACO SAUCE 230 CHICKEN FLORENTINE 169 MASHED POTATO 256
EXTREME 222 CHIPS 223 PUREE 167 GRATED CHEESE 256
THAI CHICKEN PIZZA 220 MAYO 223 ZESTY 162 MASHED 230
CREAMY GARLIC 218 BLT 220 GRAPE TOMATO 162 FRIED ONION 229
CURED 217 PEPPER JACK 219 SMOKY [y PENNE 229
COTTO 217 OLD WORLD 210 WHOLE MILK MOZZARELLA 157 GRANDMA-STYLE PIZZA 226
JUICY Al CINNAMON 208 ULTIMATE 157 EGGPLANT PARMIGIANA 217
CALABRESE 210 DILL PICKLE 206 BLACK BEAN 157 CHICKEN TENDER yAK]
PEANUT SAUCE 200 CHEESY 204 SAVORY 155 CHICKEN PARMIGIANA 21
SPICY ITALIAN SAUSAGE 200 ITALIAN DRESSING 200 BUFFALO WING SAUCE 154 ROLL 207

B
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1A/

White sauce, mozzarella, Mashville Hot

@ Limited Time Offer chicken, pickles and green onions arizzled
Unbranded PI- 30% * with ranch and hot honey sauce.
Branded PI: 36% * SCORE © Limited Time Offer

Uniqueness: 65% 3 2
Frequency: 20% Unbranded Pl: 52% *
consider

Branded Pl: 60% * *
Draw: 52%
raw_ Uniqueness: 50% *
Value: 27%
Frequency: 23% * &
Draw: 56% Wk
Value: 53% ol

| e D) DATASSENTIAL
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WHAT'S TRENDING: FASTEST GROWING

GROWTH PENETRATION

1-YEAR 4-YEAR  CURRENT 2029
Q12025 PROJECTED

FUSION +281% +1528% 35% 100%
PLANT BASED PEPPERONI +16% +1191% 1% 2%
PLANT-BASED +228% +1098% 38% 100%
MIKE'S HOT HONEY +41% +471% 2% 4%
HOT HONEY +65% +415% 8% 32%
PEPPERONI CUPS +83% +409% 3% 6%
CAULIFLOWER PIZZA CRUST +7% +261% 12% 20%
KETO -8% +218% 1% 2%
BOWL +7% +198% 1% 2%
CAULIFLOWER +2% +170% 16% 23% data ranked by 4-year growth
*** indicates first appearance on menus within
WHIPPED +31% +138% 1% 1% the period (no growth rate available)
INDIAN +31% +132% 2% 3%
CHEESE BREAD +47% +123% 1% 1% .
LONG +54% +118% 1% 1% )

PANEER +54% +118% 1% 1%




Unbranded Pl:
Branded PI:
Uniqueness:

Frequency:
Diraw:
Value:

© 2025 Datassential. All Rights Reserved.

45%
57%
55%
20%
50%
29%

¥ % % % %

i
i
i A W
i
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CHICKEN TIKKA FLATBREAD

SCORE

51

specialty appeal

@ DATASSENTIAL




born between 1997 & 2010

SABBICH

KATSU SANDO

CEMITA

MOLLETE

BOCADILLO

PITTSBURGH SANDWICH
AVOCADO TOAST

CROQUE MONSIEUR

ELENA RUZ SANDWICH
BUFFALO CHICKEN SANDWICH
TORTA

HOT BROWN

FRIED CHICKEN SANDWICH
CHICKEN STRIP SANDWICH
VEGETABLE SANDWICH

Consumer Preference data as of YE Mar 2025; APPEAL INDEX: % of Gen Z consumers who love/like each item listed vs. % of gen pop consumers who love/like it (100=average)

LOVE/LIKE IT INDEX

284
222
165
150
140
126
118
13
13
1l
1l
103
101
101
99



i’fJConcept Ideation Build  Inspire  Library

0 of your 11 components are growing on menus

Menu Menu % Who Like It 0% MAC t —‘—.
MAC Stage Pairings trending X

Penetration Growth (total us ~) inception adoption proliferation ubiquity

eggplant ubiquity asian, boomers, northeast
fried ubiquity

hard boiled egg ubiquity none

hummus ubiquity asian
parmigiana ubiquity boomers, northeast

pickle ubiquity none

pita ubiquity

g
SN
\‘ b Y

nameyouritem EGGPLANT PARMIGIANA PITA SANDWICH sandwich moderate

now describe it ant, hard boiled egq, choppe torr ( cumber salad, and tangy °

appeal

vs everything =
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BUFFALO CHICKEN RANCH
CRUNCH

onions and ranch dress ng. Also availab

on fresh baked Portuguese rolls!

O Limited Time Offer

Unbranded Pl: 56% * * #
Branded Pl: 5%
Unigueness: 50% # * ¥ ¥

Frequency: 21% * % & &
Draw: 48% * * &
Value: 44% * * &

Al D) DATASSENTIAL
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born between 1997 & 2010

ZUCCHERATI

MANDAZI

BUNUELO

PICARONES
BOMBOLONI

CHURRO

PAIN AU CHOCOLATE
FLAT CROISSANT
MADELEINE
CHOCOLATE CHIP MUFFIN
CHOCOLATE CROISSANT
CANELE

CINNAMON ROLL
DONUT

MUFFIN

Consumer Preference data as of YE Mar 2025; APPEAL INDEX: % of Gen Z consumers who love/like each item listed vs. % of gen pop consumers who love/like it (100=average)

LOVE/LIKE IT INDEX

182
144
140
139
[EX]
127
16
109
107
107
102
98

98

97

97



SOCIAL MEDIA SENSATIONS // JUNE 2024

FROM SOCIAL MEDIA
TREND TO

A recipe for a

Candied
Croissant

IRL o
burrata,

oo and (IN REAL LIFE) o

ham appeared

TREND OF CONSUMERS ARE

on the
Facebook
page of Utah- INTERESTED IN TRYING
e e CANDIED CROISSANTS
Bakery & Cafe Candied croissants, also sometimes

known as caramelized croissants or
flat croissants, have been
showcased on viral social media
videos. Croissants are flattened,
drizzled with honey or sugar, cooked
in a pan until caramelized, and often
used to create sandwiches.
According to Yelp Data, searches for
“flat croissant” on Yelp are up 5,411%.

o B

h I d Pi hi d consumer interest index
Chocolate and Pistachio an out of 54 social media

Hazglnut Caramel Chocolate FJat foods & beverages
Croissants at Sweet Moon Café &
Source: Datassential June 2024 consumer survey; sample size 1,500 2F) kery in Chicago )




ared Beverage Purchase

Fountain soft drinks 39%

_ 26% <:] soomers (38%)
_ 22% <:] o (41%)

Iced coffee 10% <{——3 Genz (21%)

Hot coffee

Slushies, frozen/blended sodas

Hot espresso

@ DATASSENTIAL
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REGIONAL CATEGORY DYNAMICS T

index values shown (vs. total U.S.)

S

HAZELNUT LATTE SWEET CREAM 283 CHOCOLATE SAUCE POURED
CAFE DE OLLA 200 b VANILLA CREAM 283 BALANCED 240 BOLD 278
MIXED 186 ‘. DRIZZLED 282 ARABICA 217 WHOLE 267
FLORAL 180 POURED 267 SWEET CREAM 217 FULL 257
LAVENDER 180 ‘ SERVED OVER ICE 236 CUBANO 217 DRIZZLED 255
BLENDED 178 - PREMIUM 209 AMERICAN CHEESE 217 POUR OVER 250
ORGANIC COFFEE 175 LAYER 200 SAUCE 200 LA COLOMBE 233
SERVED OVER ICE 173 CARAMEL SAUCE 200 DRIZZLED 200 DELICIOUS 230
DRIZZLED 173 CHOCOLATE SAUCE 200 CREME 200 ICED CAPPUCCINO 229
WHITE CHOCOLATE 17 POUR OVER 200 FULL 200 HOT CHOCOLATE 225
FAVORITE 7 SAUCE 194 CARAMEL SAUCE 190 SPICY 225
JAPANESE 17 SMOOTH 192 CAFFEINE 186 PERFECT 222
TEA 168 [ 188 WHOLE 183 FLAVORED 215
LA COLOMBE 167 HARD ALCOHOL 188 POURED 183 CHOCOLATE SAUCE 210
PREMIUM 164 SWEET 178 ORIGINAL 180 SERVED OVER ICE 209

B
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3everage Wants

Cold-pressed juices/juice bar 40%

Cold-brew coffee 40%

Bubble tea 27%

Agua fresca 22%

Kombucha on tap 18%

I
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w Consumption Venue

I

Coffee shop / bakery-café 74%

Fast casual - 20%

Casual dining - 16%
Midscale dining 12%
Cafeteria 12%
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Visitation Frequency

Daily

Several times per week
Once per week

Once every few weeks
Once per month

Once every few months

Less often / never

© 2025 Datassential. All Rights Reserved.

TOTAL

n=1,005

1%
33%
22%
16%
7%
9%
2%

Millennial

Gen X

n=301

AV
15%
9%
8%
1%

Boomers
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Pricing is
important, but
equally across

demos. It is more
tablestakes than a
differentiator.
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C-Store Menuing

To Summarize...

Morning, lunch,
and afternoon
snack are about
equally important,
but consumers are
most adventurous
the later the day
goes on, innovative
options should
consider this
pattern.

1in 5 consumers
seeks out creative
offerings, focusing
on core menu parts
and a balance of
unigueness can
appease these
adventurous
customers

Considering
regional or
demographic
skews can help
with innovation
strategy, but ideas
don't have to be
outlandish to fit
these preferences.

Cold brew is a
low-hanging
option for
gaining more
regular Gen Z
visits, but it isn't
the only option.
Consider your
core customer as
well.
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